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Abstract 
 
The article reveals key problems of motivational mechanisms that ensure economic growth, considering factor influences, including the 
endogenous level of a person. Efficiency of production and economic activity is considered from the viewpoint of revealing of the inter-
nal nature of person’s motivational interests. The article reveals general framework of labor motivation as a science of effective man-
agement of structurally connected technical and technological as well as organizational and economic structures, where the necessity for 
self-regulation of labor activity to build dynamic multilevel relations is justified. The endogenous level of motivational interests is con-
sidered through the prism of the integrity of personal development, where the supreme goal is not only political and economic interests, 
but also moral ones. Justifying the fundamental approaches to the labor management in terms of efficiency (optimality), very important is 
taking into account the potential opportunities, since from the perspective of optimal use of labor resources, development of economic 
potential is the determinative element in the achievement of the performance measure (economic value and benefit). The development of 
value orientations and performance indicators is exactly the way that allows reflecting the limitations of existing methodological ap-
proaches to the mobilization of labor resources in the mechanism of economic management. Considering a new approach to labor moti-
vation from the perspective of organizational and economic science, the main mechanism, as a rule, is the principle of the maximum 
viability of a one or another labor process regulation system. An alternative to this approach can be only the socio-economic system that 
meets the principles of optimal construction of economic interests and evaluation of each element in the overall results of production 
activities. Bringing such an optimum control action is almost impossible without the regulatory role of the state, because the socio-
psychological motives of behavior are the driving force of decisions made, and therefore cannot reveal the effectiveness of labor poten-
tial and its motivational component, which would contribute to the confirmation of the principles of rational labor construction. The basic 
principle of labor motivation from the standpoint of optimization should be the labor theory of value and utility as the basis of value and 
labor economic motivations, revealing the economic nature of costs and the function of economic value and utility at the endogenous 
level of social and labor relations. 
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1. Introduction 

The core of economic policy is the revealing of human potential, 
genetically embedded by very nature. A number of economic stud-
ies are focused mainly on the technical and technological aspect of 
improving the production efficiency (techniques, technology, pro-
duction organization) while underestimating the socio-economic 
issues (the status of the individual and the team, economic motiva-
tions, attitude to labor and property). Meanwhile, it is becoming 
more and more obvious that not only the implementation of tech-
niques and advanced technologies as such determines the produc-
tion efficiency, but also human capabilities. Human attitude to the 
labor becomes a decisive factor in development [1, 2]. The major 
cause of the facts of inefficiency is that they are profitable or eco-
nomically insensitive with respect to economic organizations, 
which "allow" these facts of inefficiencies. Delays in pursuing an 
effective economy course are directly linked to the survivability of 
specific criteria of "profitability" that is divergent from the inter-
ests of society. Often we have to deal with such an economic situ-
ation in which boosting scientific and technological progress, and 
improving product quality is economically disadvantageous for 
enterprises and associations [3]. That is why it has not been possi-
ble so far to get rid of the products valuation indicators, which 

reflects the overall production level rather than the products’ 
structure and value. 
It is for this reason that the improvement of economic motivation 
needs a framework concept that distinguishes between the main 
and subordinate attitudes, primary and derivative social and eco-
nomic relations [4]. It seems that the main role in this concept 
should be played by mechanisms that reveal the performance po-
tential of the economic entity. In this context it is wrong to put 
forward exclusively such an important category as material incen-
tives. Although the material incentive is one of the most important 
motives [5], however, it does not reveal the endogenous level of 
human nature that ultimately leads to a decrease in performance. It 
is necessary evaluating the issues concerning incentives and moti-
vation exactly from this standpoint, improving first of all the re-
vealing mechanisms of the endogenous level of a person. 

2. Methods 

As a basic research method into motivation problems we used 
economic and mathematical modeling of technical and technolog-
ical processes of production operation, a method of expert esti-
mates, and also statistical and normative materials, which allowed 
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revealing objective links between motivational interests and pro-
duction efficiency. 
The research purpose was identifying the managerial factor in-
fluences on the motivational mechanism of the economic process. 
In our study we used scientific works of domestic and foreign 
scientists in the field of economic relations of the lower economic 
level and the relationship with the development of technical and 
technological, as well as organizational and economic potentials. 
The study is based on the data of social and economic develop-
ment of the Russian Federation, statistical reporting data, and the 
main theoretical provisions of modern economic science. Within 
the research frameworks of the considered problem, the scientific 
reviews of economic institutes of the Russian Academy of Scienc-
es, proceedings of economic forums, symposia, as well as scien-
tific developments of universities and individual scientists were 
used. It should be emphasized that the study of this issue was car-
ried out in the context of further development of the marginal 
utility theory and labor theory of value. 
The research tools included analytical and statistical review 
materials, reference and analytical flowchart calculations of struc-
tural changes of the factor influencing the effectiveness, pro-
cessing methods of analytical data and expert calculations of ap-
praisal ratios of motivational interests of the human, as well as 
catalog (list) of analyzed documents. 
Units of analysis were semantic units reflecting the positive and 
negative attitude of the target function of the motivational behav-
ior of the subject in the economic structure of the market. 
Unit of account was the number of units of analysis expressed in 
pieces. 
Indicators were words that reflected the essential content of the 
motivational mechanism and its factor manifestations in the eco-
nomic process structure. While conducting analysis, the ideas 
embedded in the commentary and their conceptual meanings were 
taken into account. 

3. Results 

In the course of the conducted study, it was revealed that radical 
revolution is needed in the socio-economic structure, the elimina-
tion of negative trends in the existing type of production and eco-
nomic relations of all sectors of the economy [6, 7]. The nature of 
the socio-economic structure needs to be changed taking into ac-
count specific conditions of functioning and developing economic 
organism of society. The material basis of the existing relations 
objectively complicates the development of full-fledged economic 
motivations, adequate to the effective development process. The 
way market participants behave is determined by value orienta-
tions and the end in itself of social and economic development.  
Domestic literature has long been involved in investigation of the 
motives, needs of individuals, the causes of deviant behavior, 
ways of improvement, and moral development of the human per-
son. Without the improvement of the motivational aspect of eco-
nomic behavior, one cannot expect overcoming the spiritual, eco-
nomic, and political crisis [8]. 
Motivational sphere of a person in terms of its sophistication is 
assessed by the following parameters: breadth, flexibility, and 
hierarchization. The breadth of the motivational sphere is under-
stood as the qualitative variety of motivational factors-motives, 
needs, and goals. The broader the variety of person’s motivations 
is, the more developed his motivational sphere is. Breadth is a 
variety of potential scope of items that can serve for a given per-
son as a means of meeting his current needs [9]. 
The flexibility of the motivational sphere is the mobility of con-
nections existing between different levels of hierarchical organiza-
tion of motivation: between motives and needs, motives and goals, 
as well as needs and goals. 
Finally, the hierarchization of the motivational sphere, in our opin-
ion, characterizes the structure of each organizational level of 
motivational formations taken separately. Needs, motives, and 

goals do not exist as the same sets of motivational dispositions. 
Some dispositions (motives, needs, and goals) are stronger than 
others and occur more often; others are less frequently actualized. 
The more differences in the strength and frequency of actualiza-
tion of motivational formations of a certain level are, the higher 
the hierarchization of moral incentives is. 
Its content is inextricably linked with the need to increase the 
human activity [10]. Here, the paradox of the current situation is 
that this important problem has actually been out of the field of 
vision of psychological theory. The category of "moral incentives" 
is still poorly developed. In fact, the research of this concept is just 
beginning.  
A significant variety of opinions expressed on the content of moral 
incentives are primarily due to the complexity of the very subject 
under the study [11]. 
In our opinion, moral incentives have an objective-subjective es-
sence, expressing a dual kind of dependence: on the one hand, the 
dependence of subjective motivational forces on the objective 
relationship of reality, and on the other hand, the focus of the per-
son on the content of the goals of activity, determined by his en-
dogenous level. In accordance with this, moral incentives act as 
determining factors of the motivational behavior development in 
the economic structure of the market. 
In our opinion, moral incentives are a specific function performed 
by them in the course of activity rather than qualities ontologically 
linked to objects or ideas. The concept of morality characterizes 
the process of transformation of spiritual factors from a potential 
form to its active form [12]. Therefore, it would be wrong to iden-
tify moral incentives with the phenomena of consciousness (ideas, 
views, assessments, etc.), irrespective of their functional role as 
motivating factors in the human activity. Attention should be paid 
to the purposive character of moral incentives, as the latter are 
always aimed at achieving specific objectives [13]. Moral incen-
tives act as purposefully used measures to activate moral motives. 
Therefore, it is necessary to consider moral incentives as a system 
of determining factors. Moral incentives are not limited to the 
realm of consciousness. They include in their structure concrete, 
real forms of public life. In our opinion, one can say that moral 
incentives are a social category, by means of which direct drivers 
of human activity, formed on the basis of needs and interests, are 
designated [14]. 
In the system of moral regulation of the labor process, an im-
portant role is given to the public recognition of the active merits 
of the individual. Consequently, the moral value of wages, being 
mediated by moral consciousness, is revealed only in the context 
of moral relations. Moral stimuli should be considered simultane-
ously in terms of the interaction of psychological factors and in-
ternal moral satisfaction of the individual. These aspects of moral 
incentives express various links of functional relations within the 
framework of interaction of the individual with the social envi-
ronment. 
Thus, in this aspect, the differentiation between incentives and 
motives as objective and subjective phenomena has a reasonable 
basis. The meaning-making function of the motive is that different 
individuals, due to the specifics of their interests, perceive differ-
ently the same effects of social factors. However, this disparity of 
incentives and motives should not be absolutized.  
Hence it becomes clear that the psychological classifications of 
motives into "meaning-forming" and "nonmeaning-forming" are 
not adequate to the social behavior of individuals. Thus, A.N. 
Leontiev writes: "... we will call some motives to be meaning-
forming, others, coexisting with them, fulfill a role of motivational 
factors (positive or negative), sometimes emotionally charged, 
efficient; however, they are deprived of meaning-making func-
tion." 
Leontiev considers social motives to belong to the first group, 
while material reward - to the second one. "Both these motives, 
although coexist, but lie as if in different planes... As for material 
incentives, this motive, of course, is also present, but only in the 
function of stimulation. Although it induces and "dynamizes" the 
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activity, it is devoid of the main function, namely a meaning-
making function" [15]. 
In our opinion, labor motivation is a meaning-making factor of 
activity, and material incentives have for the individual an unam-
biguous meaning-making. This reflects a subjective conditionality 
of the impact of financial incentives. At that, the subject matter of 
this conditioning should be sought in the psychological mecha-
nisms of incentives [16]. Here it is necessary to recognize that the 
subject possesses assessing ability or subjective selectivity with 
respect to objective life-sustaining activity factors. 
Each human activity has a certain structure, in which one always 
identifies actions and operations as the main activity components. 
Action is called part of the activity, which has a completely inde-
pendent purpose realized by human. An operation is a way of 
performing an action. 
Means of implementation person’s activities include the tools he 
uses. The development of the means of activity leads to its im-
provement, resulting in a better quality of activity [17]. 
Returning to the problem of moral incentives, it should be empha-
sized that any system of stimulation is focused on the person. At 
the same time it is important to take into account in what capacity 
a person is considered. For example, recognizing a person as a 
subject of labor activity, he can be considered as no more than a 
carrier of labor. With this approach, the stimulation is carried out 
mainly through wage and is narrowly interpreted economically as 
directly consumer relationships.  
In our view, this approach is confined. Here a moral concept of 
incentive is required. The moral approach also refers to the person, 
but the universal person, perceived in all the wealth of his vital 
interests. Such a person is not programmed by economic need, but 
has his own, personal goals and interests, far beyond the immedi-
ate needs. In the acts of stimulation, it becomes especially im-
portant to ensure conditions for more complete revealing of hu-
man abilities, development of his creative activity, self-
actualization and self-improvement, recognition and respect from 
the surrounding people [18]. 
Moral approach means further transition from direct to indirect 
acts of stimulation, since it implies going beyond the needs satis-
fied in the course of labor activity. It becomes necessary to take 
into account the diversity of noneconomic interests of the individ-
ual. 
One of the most important aspects of moral incentives is the view 
of the relationship of public and personal interests in motivating 
activities. It has already been noted that moral incentives aim at 
implementing public interests. But this does not mean that public 
interests act as opposing the interests of the individual. Here it is 
necessary to take into account the following aspect: the very im-
plementation of public interests acquires personal value signifi-
cance in terms of the moral sense. In this regard, personal interest 
should be "rehabilitated" as a fully-fledged object of moral activi-
ty. "Personal interest in the pursuit of personal happiness is an 
important prerequisite and condition for the existence of morality. 
The latter is based not just on the public interest or the interest of 
the public as a whole, but on a combination of personal interest 
with the public interest, the unity between them."  
In our view, the logic of opposing moral motive to personal inter-
ests is not rooted in morality itself, but in real life relationships. 
Moral motives are of historical origin. They are the individual 
transformed through social relations. Therefore, the contradictions 
of the moral subject's motivation can be understood only with a 
specific historical approach to their study [19]. 
As known, in modern conditions, the principles and norms of mo-
rality often act as externally imposed "moral barriers" for those 
drives, desires and aspirations, following which people should 
seek to meet their needs and interests. The transformation of social 
demands of morality into motives of personal behavior is associat-
ed with a sense of inner satisfaction. In this regard, the action of 
moral incentives involves not only the awareness of moral goals 
and public interests, but also the actualization of moral and psy-
chological mechanisms of self-assertion and self-respect [20]. 

The social mechanism for determining the prestige of a person is a 
collective mind, which assesses the behavior of each member of 
the team in accordance with moral ideas, principles, and norms. 
Moral assessment has great incentive value.  
The substantial diversity of views expressed on the content of 
incentives is primarily due to the complexity of the subject matter. 
In our opinion, the motives of economic behavior have an objec-
tive and subjective essence, which expresses a dual kind of de-
pendence: on the one hand, the dependence of subjective motiva-
tions on objective relations of reality, and on the other hand, the 
focus of the very subject on the content-related goals of activity. 
In accordance with this, incentives act as determining factors of 
the social environment and as moral motivations of the subject.  
The fallacy of many formulations that reveal the meaning of in-
centives is not only that they are presenting exclusively on the side 
of objective relations or exclusively on the side of consciousness, 
but that they are interpreted as ontological (metaphysical – outside 
of movement, change, and development) essences [21]. In our 
view, incentives are not qualities, ontologically related to objects 
or ideas, but a specific function performed by them in the course 
of their activities. The concept of incentives characterizes the pro-
cess of transformation of spiritual factors from a potential form 
into economic activity form of people. 
The economic principle, based on the endogenous level of human 
behavior motives, as noted, was formulated in many studies very 
long time ago. This principle has found full application in the 
studies of physiocrats, who turned economic science into a system 
of certain structured and interdependent relations [22]. Therefore, 
prejudices against the "endogenous approach" to development are 
based in a number of cases simply on a ridiculous misunderstand-
ing: the motivations for effective economic activity simply cannot 
ignore the human nature that permeates economic life from top to 
bottom. Therefore, the genetic approach is based on conscious 
activity and conscious goals that a person sets in the process of 
labor. In this regard, it should be noted that human not only 
changes the shape of what is given by nature, but also carries out 
his conscious goal, which as a law determines the way and nature 
of his actions and to which he must submit his will. The heart of 
the conscious goal includes the end in itself of development as an 
endogenous level of motivation mechanism, manifested in all 
economic relations [21]. These relations cannot but be subjective, 
since they contain the endogenous nature of development, which, 
according to Hegel, is manifested by random and arbitrary connec-
tions. It was in such conditions that the high moral philosophy of 
A. Smith was formed, which has found the most complete embod-
iment in the "Theory of moral sentiments" and indirect reflection 
in "An inquiry into the nature and causes of the wealth of nations." 
Smith was well aware that the concern for common interests, the 
interests of state power, national glory, the development of domes-
tic industry and trade often covered the selfish interests of traders 
and manufacturers wishing to realize their private benefits to the 
detriment of the fair interests of society [23]. 
The subsequent development of the principles of effective econo-
my management went on the way of expanding the range of mo-
tives that controlled the economic life of people, primarily on the 
way to identify such "cohesion" of passions and motives that were 
difficult to express only in the economic language. After Smith, 
"self-interest" was no longer recognized as an integral part of the 
rational behavior model, and the selfish (material) motive is no 
longer recognized as the main or decisive impetus. Thus, the sys-
tematist of Smith's ideas, French economist J.B. Say wrote: "It is 
unfortunate that social mores, disastrous habits of the country with 
which a person is bound by his birth, status, and attachments sub-
ordinate to their influence even the most developed, the most ca-
pable people. Only a very few people, quite firm in their beliefs 
and independent in their financial standing, act only on their prin-
ciples and are guided only by their beliefs. The majority follow, 
contrary to their desires, a reckless crowd, which, without thinking 
about anything, do not notice that if the ordinary needs of life are 
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satisfied, happiness is not in the idle pleasures of luxury, but in the 
measured use of their physical and moral abilities." 
This aspect was especially in the focus of Marginalists, for whom 
the motivation of economic behavior was an essential attribute of 
any economic system. It is for the sake of "healing" the ailments 
of the economic structure of life that motivational aspect should be 
studied deeply, especially in connection with the transition to eco-
nomic pluralism, differentiating the motives of economic behavior, 
expressed, in particular, through the monetary assessment of eco-
nomic benefits. Thus, A. Marshall, revealing the research subject 
of modern "economists", emphasized exactly the intersection of 
various driving factors by which people were guided in a competi-
tive environment, the destructive effect of which was not always 
accompanied by creation [24]. Stressing that economic science 
studies partly the process of wealth creation, and partly – the ap-
pointment of man, Marshall believed that the leading motives 
were both selfish aspirations and religious enthusiasm. Conse-
quently, economic science is, on the one hand, a study of wealth, 
and on the other hand, it forms part of human-focused research. 
The human character is formed in the course of his daily work and 
under the influence of the material resources created in this pro-
cess, and to a much greater extent than under the influence of any 
other factors, excluding religious ideals; the two great forces that 
formed the world history were religion and economy [25]. 
Speaking for the development of free economic activity, at the 
same time Marshall pointed to the possible changes in motivation, 
resulting in the detection of destructive forces caused by competi-
tion, but "with all that the most stable incentive to conduct eco-
nomic activities is the desire to get paid for it, which is a material 
reward for the work. This money can then be used for selfish or 
altruistic, noble or lowly purposes, and here we find the manifesta-
tion of the versatility of human nature. However, the motive is a 
certain amount of money. It is this definite and precise monetary 
dimension of the most sustainable incentives in economic life that 
has allowed economic science to be far ahead of all other sciences 
that study human beings." 
Thus, material motives of economic activity have become the 
basis of modern discussions exactly when considering driving 
factors in both production of material goods and the distribution of 
wealth [21]. Money began to be used to measure not only the level 
of material wealth, but also the very impelling force in the course 
of economic competition. Not only the beneficial effects of 
consumer goods, but also the activity of each member of society, 
are measured by monetary resources of consumers.  
However, the motivation of economic behavior is extremely com-
plex and cannot be reduced to purely economic indicators. Mone-
tary assessment of labor plays an exclusively integrating function, 
and therefore can serve as a generalizing indicator of both labor 
efficiency and the successful activity of the entrepreneur (wages 
and business rent). 

4. Discussion 

When considering the labor motivations in terms of revealing the 
wealth of the human nature and its endogenous level and perceiv-
ing the person as a true end in itself, we emphasize that the eco-
nomic factors affecting motivational behavior of a person may not 
always be the supreme goal in making an administrative decision, 
because person must be subordinated to the moral component, 
which determines among other things the development of the in-
tegrity of the individual, i.e. the motivational basis is determined 
always by the competing objectives of economic and noneconom-
ic interests [26]. Value orientations of labor motivation and evalu-
ation indicators reveal the endogenous level of the economic cate-
gory of "value" and its subject matter in a fundamentally new 
fashion that serves the basis on which the motivational mecha-
nisms of labor relations should be built. The processes of motiva-
tional relations occur on the one hand, in heterogenic way, that is 
dissimilarly, and on the other hand – they are controlled by some 

regulatory force. Therefore, the role of the state consists in provid-
ing protectionism of those directions which ensure the construc-
tion of effective mechanisms in terms of both form and meaning, 
that is, a special role is given to the motivation for high-
performance and high-quality labor in a competitive market envi-
ronment [27]. 

5. Conclusion  

As shown by numerous studies, the motivation of economic 
actions is determined by the complex circumstances, not always 
associated with remuneration for labor. Wages for labor or 
business rent are not always the determining motives for economic 
behavior. But, the same surveys have shown that unpaid wages or 
lost profits cause extremely negative responses in the behavior of 
economic entities leading to rallies, strikes, acts of civil 
disobedience, etc. Similarly, the "nonpayment crisis" causes huge 
interruptions in economic life, reduces the level of entrepreneurial 
activity, and even simply leads to the curtailment of production. 
Thus, it is objectively necessary to develop, deepen, and enrich the 
motivational mechanisms to achieve high results in production and 
economic activity. Revealing the problems of the motivational 
mechanism represents a study of complex functional relationships 
of development factors. It is obvious that the production process 
should be associated with the motivational factor, which is a link 
in the hierarchy of economic relations. The scientific character of 
the present approach consists in combining the production process 
with human nature and the revealing the motivational aspect of 
human activity aimed at ensuring the functional interdependences 
that predetermine the level of production efficiency and economic 
growth. 
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