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Abstract

Entrepreneurs and the self-employed play an important part in the economic growth of a nation. Numerous studies have been undertaken
on self-employment and entrepreneurial motivation due to their substantial contribution to economic growth. This study investigates the
motivational elements of 318 self-employed individuals and indigenous company owners in Manipur, a state in north-eastern India. Our
study modified Scheinberg and Macmillan's motivational scale model. To guarantee the accuracy of the questionnaire, direct face-to-face
(structured) interviews were undertaken with all respondents. The acquired data were encoded and processed using the English edition of
Statistical Product and Service Solution (IBM SPSS- Statistics). For this study, it was hypothesised that gender and family economic
position have no significant effect on the motivational scale for launching an indigenous firm. The descriptive statistics describe the re-
spondents. Our analysis considered both the owners and the business features. The business sales growth and profit growth were extremely
impressive. The motivational scale was subjected to factor analysis, resulting in the identification of six factors: Approval, Personal De-
velopment, Welfare Considerations, Independence, Economic requirements & Opportunities, and Follow role model. In addition, the two
hypotheses were evaluated using the T-test and ANOVA. Except for "Economic needs & Opportunities”" and "Follow role model," there
are no significant gender disparities in the results. The respondents' family economic situation was found to have a considerable impact on
their likelihood of launching a new business. Thus, motivation influences the establishment of businesses by entrepreneurs and self-em-
ployed individuals.
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1. Introduction

Over the past few years, tremendous attention has been given to promoting newly created enterprises and stimulating small business de-
velopment in India. The role played by new and small enterprises in innovation, job generation, and regional economic development was
immensely recognized and has spread worldwide, where remarkable attention of the public has been given to new business start-
ups (Cooper & Dunkelberg, 1986; Gibb & Ritchie, 1982). Self-employment is becoming more common, as people take advantage of
opportunities to achieve freedom, financial independence, and the opportunity to make their work match their values (Ordefana et al.,
2023). Government support is highly important, especially for countries whose ecosystem is still in a developing stage, and should act as
a driver and catalyst of the ecosystem through facilitative policy (Yulianto, 2020).Their policy focused on the development of a dynamic
and spirited enterprise culture (Birley & Westhead, 1994), which significantly shapes the entrepreneurial landscape (Ajayi-Nifise et al.,
2024), and all these initiatives predicted to influence individuals in the creation of their businesses were based on assumption instead of
empirical evidence (Birley & Westhead, 1994). Yet, governments around the world are beginning to appreciate the contribution of entre-
preneurship to the growth of the economy and employment creation, and as such, are presenting policies to encourage entrepreneurship
activities (Onileowo, 2024; Onileowo & Muharam, 2023). Government policies and support programs are key to the development of
success of Indigenous entrepreneurship, and strategic actions should be relevant to all, since there are no significant differences in strategic
decision-making between Indigenous and non-Indigenous small business owners (Swinney & Runyan, 2007). Furthermore, empirical
evidence demonstrates that only a small percentage of enterprises can create jobs and wealth (Storey et al., 1987); small businesses do not
offer lower quality jobs; instead, new jobs generally result in poorer conditions (McGregor, 1988). The new business establishes a critical
element in the economy that can initiate the extensive contribution to development, but the contribution rather takes place indirectly, and
the growth and success play a minor role in the overall effect (Fritsch et al., 2012). According to Acs & Mueller (2008), new businesses
have a dynamic employment effect, but the effects decrease over time and fade away after six years. Conventional thought on the emergence
of entrepreneurial motive and intention has traditionally assumed that the phenomenon is very individual (Goffee & Scase, 2016). However,
this view fails to realize that the aspirations, ideas, and plans are evolved personally in a social environment, and so individualism itself is
also a social phenomenon (Bendix, 1956). The motivation for entrepreneurship is greatly influenced by their social and cultural environ-
ment (Bai-sheng & Wang, 2021). Cultural factors include commonly held beliefs, values, norms, and traditions that influence both personal
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and collective behavior. These have been well established in societies and have considerable influence on the variety of domains of people’s
lives, including entrepreneurial motivation (Batz et al., 2024). Further, the environment, including support networks, funding access, and
regulation context, has a significant influence in driving entrepreneurship and its success (Yin & Wu, 2023), (Ratten, 2023), (Guberina &
Wang, 2021) (Cotter, 2018). In addition, local values may have an impact on motivation and entrepreneurial characteristics of entrepreneurs
(Tamar et al., 2019). The growth of digital ecosystems, characterized by the convergence of digital technologies, networked relations, and
collaborative platforms, is emerging as a new paradigm of entrepreneurial activity, offering unique opportunities and challenges for poten-
tial entrepreneurs (Elia et al., 2019). Through connecting innovators, sharing resources, and quickly scaling ventures, these ecosystems can
influence entrepreneurial motivations by changing the perceived feasibility and desirability of the creation of a new venture (Satalkina &
Steiner, 2020). In Arab countries, there is still plenty of space for digital entrepreneurship that is yet to be utilized by local entrepreneurs,
as most of the digital sphere is dominated by non-local entrepreneurs (Aminova et al., 2020). Digital communities allow the free flow of
thoughts and ideas, build new knowledge, and share expertise, which creates the right environment for innovation and experimentation, in
turn enabling entrepreneurs to build new things. Extensive models on the formation of business have been proposed to describe the for-
mation of business (Cooper, 1971; Shapero, 1985; Greenberger & Sexton, 1988). The formation of a new enterprise is always a complex
and multidimensional phenomenon (Gartner, 1985), and extensive investigation at the microlevel of the new firm and its founder can be
the only way to determine the numerous aspects linked with this procedure. (Shane et al., 1991). Research evidence suggests that the
motives for starting a venture are complex and diverse (Goffee & Scase, 2016), but it is of vital importance to examine the reasons and
motives of a business start-up (Boswell, 2015). Researchers have an urge to develop universal theories (Bacharach,1989). Universal theo-
ries postulate that some motives, such as autonomy, economic profit, or self-realization, lead people into entrepreneurship regardless of
the field, region, or time in which they live (Bogott et al., 2017). Universal models for reasons to start up, like the integrated theory of the
motivations of start-ups, assume that basic human needs and wants, including the need for achievement, freedom, and economic security,
may influence for being an entrepreneur (Kerr et al., 2018). The entrepreneurs are primarily motivated by achievement, independence,
recognition, community and monetary gain (Blais & Toulouse, 1990). For example, self-determination theory argues that autonomy, com-
petence, and relatedness are basic psychological needs that naturally lead people to look for opportunities for self-improvement and self-
expression, which can be satisfied through entrepreneurial activities (Hamzah & Othman, 2023). The reasons for becoming an entrepreneur
are of individual and environmental nature (Yin & Wu, 23). While the theories presented provide a parsimonious explanation for entrepre-
neurial action, their universal application has been brought into question due to their inability to accommodate contextual differences based
on industry or geographic location (Kerr et al., 2018). Furthermore, universal theories tend to have difficulty to explain why some individ-
uals high in need for achievement and autonomy do not become entrepreneurs while others who are less motivated apparently, does.
Nonetheless, content-oriented theories underscore the importance of contextual contingency, suggesting that motives are rooted in and
influenced by the dynamics of an industry, the technological terrain, regulatory environment, and socio-cultural norms (Salamzadeh &
Kawamorita, 2015). Content-specific theories, on the other hand, underline situational influences on startup motives. Furthermore, the
social-cultural dimension, including cultural norms, values, and beliefs, could have a significant effect on the motivation for entrepreneur-
ship. Entrepreneurs may engage in new ventures to satisfy their psychological needs, enhancing their well-being (Shir et al., 2018). In
addition, several regional conditions and circumstances, such as resource availability, infrastructure, and talent, may also influence the
drivers of entrepreneurship. As a result, creating impact-driven start-ups is based on the intentions of the young generation to address social
and environmental issues (Sher et al., 2020). Due to the intricacy of the business start-up process, many scholars believe to depart from
this paradigm, particularly about the establishment of new businesses (Shane et al., 1991).

Indigenous entrepreneurship is a rich field of exploration that has recently received attention, as new perspectives on the nature of entre-
preneurial action in marginalized communities have been introduced to the research (Tengeh et al., 2022). It addresses an interesting nexus
of culture, economic development, and social empowerment, and the opportunity for indigenous people to have greater control of their
economic destinies while also preserving and promoting their unique cultural identities (Dharmasiri et al., 2025). Understanding these
different viewpoints is important to shaping sensitive strategies for supporting Indigenous entrepreneurship and promoting inclusive eco-
nomic development policies that are sensitive to cultural differences and are conducive to self-determination. Indigenous entrepreneurship
is not a business activity, but it is inseparably connected to the preservation of culture, to building capacity for, and reclaiming sovereignty
in, the economy (Colbourne & Anderson, 2019). These entrepreneurial ventures often emanate from the historically marginalized sections
of society and act as mechanisms to mitigate structural inequalities and promote inclusive growth (Tengeh et al., 2022). Good policies
ensure access to capital, mentors, and training, and recognize and respect Indigenous rights and culture.

This research concentrated on the two primary hypotheses:

1. Gender has no significant differences on the motivational scale for starting an indigenous business

2. Family economic status has no significant differences on the motivational scale for starting an indigenous business

2. Research Methods

Global studies on the motivations for beginning a business are gaining popularity, and there are no previously agreed-upon universal
motives for starting a firm. The diversity of people, culture, different environments, economy, and government policies were responsible
for different motivational factors in start-ups. This study explores presenting evidence that the motives for start-ups are not the same across
gender and family economic status, rather than presenting a thorough literature review. Following the earlier research, our database was
developed to focus on why self-employed and entrepreneurs start their business, their performance, and their characteristics. By reviewing
the contributions from various researchers (e.g., Scheinberg &Macmillan, 1988; Shane et al.,, 1991; Kolvereid, 1992; Birley &
Westhead,1994; Robichaud et al., 2001; Mitchell, 2004; Barba-Sanchez & Atienza-Sahuquillo, 2017), we examine the motivational di-
mension of starting a business. The original questionnaire consisted of 38 statements for starting a business surveyed in 11 countries
(Scheinberg & Macmillan, 1988). Shane et al. (1991) retained 21 statements from the original questionnaire (refer to Shane et al. 1991) as
the study indicated that several items can be eliminated (Scheinberg & Macmillan, 1988). Finally, 20 statements were kept, and the words
were paraphrased to define the motivating factor in this study. The questionnaires were paraphrased to enhance comprehension and simplify
data collection. The questionnaire was organized by relatedness and categorized into six domains: Approval, Personal Development, Wel-
fare Considerations, Independence, Economic Needs and Opportunities, and Role Models. Manipur, a small state located in Northeast
India and comprising sixteen administrative districts, was selected as the study area. However, the database includes only nine locations
representing the original districts of Manipur. The newly established districts were excluded due to the absence of established administra-
tive structures at the time of data collection. The environment was selected subjectively to include rural and urban environments, areas
covering diverse ethnic communities, areas with a high rate of self-employment and entrepreneurship, areas associated with the high rate
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of the primary and secondary sectors of business, and areas engaging in more traditional and indigenous small businesses. Data collection
was conducted via structured interviews. Given the absence of a comprehensive registry of new business ventures in Manipur, a pragmatic
approach was employed to construct the survey framework. The most recent Udyam Aadhaar directories, a unique registration system for
MSMEs introduced by the Micro, Small, and Medium Enterprises in 2020, were consulted for this study; however, a significant number
of self-employed individuals and small business owners were not registered within this system. Furthermore, it was observed that some of
the registered businesses were inactive. Samples were randomly selected from a pool of 318 self-employed individuals and entrepreneurs
who had been involved in indigenous businesses for over a year. A comparison between the genders was made through T-test analysis, and
One Way Analysis of Variance was performed to test the motivational scale across family economic status.

3. Reliability Test

A reliability test was performed to determine if a measurement was free of random or unstable error. All 20 statements of the motivational
factors were involved in determining the Cronbach’s Alpha coefficient value. The results displayed a value of 0.921, suggesting a very
good acceptable level of internal consistency of the database, as the acceptable value is 0.70 or above (Hair et al., 2006).

4. Results And Discussions

4.1 Business Characteristics

Types of industry: Primary =134 (42. %), Secondary =81 (25. %) Tertiary = 103 (32.4%)

Ownership of premises: Own =156 (49.1%) Rent= 102 (32.1%) Public= 54 (17%) Lease = 6 (1.9%)

Business location: Rural = 166 (52.2%) Semi-urban = 128 (40.3%) Urban = 24 (7.5%)

Sales growth: On a five-point Likert scale, very poor = 0.3%, Poor = 4.7%, Moderate = 30.2%, Good = 43.7%, very good =21.1%.
Profit growth: Very poor = 0.9%, Poor =6.0%, Moderate = 34.9 %, Good = 47.8%, Very good =10.4%

Market coverage: Local = 170 (53.5%) Inter-district = 121 (38.1%) National = 18 (5.7%) International =9 (2.8%)

Business age: Mean = 7.7 years. Business age ranges from 1 to 38 years.

4.2 Owners’ Characteristics

Gender: Respondents comprised 136 (42.7%) males and 182 (57.2%) females.

Founders’ Age: Minimum age =18, Maximum age =70. Mean age = 41.2 years

Schooling: The number of years in schooling ranged from 0 to 26 years. Mean year = 12.9 years

Marital status: Unmarried = 84 (26.4%), Married =232 (73.0%), Divorced =2 (0.6%)

Family economic status: Poor = 81 (25.5%), Medium =227 (71.4%), Rich =10 (3.1%)

The mean scores of the variables indicated good responses. The higher the scores, the stronger the motivational factor of starting a new
business (Mitchel,2004). However, it would be biased to conclude the study based on the mean score; also, rating all 20 reasons is a critical
and challenging task, as starting a new business is a complex phenomenon, as various factors and stimuli are involved. Hence, Principal
Component analysis was performed for factor extraction.

The initial extraction of the factor analysis produced six components with an eigenvalue greater than one. The extracted six components
accounted for 84.7% of the total variance, and the communalities were relatively high with values greater than 0.69, which disclosed a high
percentage of the variability. The extracted components were difficult to label; thus, varimax rotation was used to construct a new structure
with a linear combination of factors that focus more on saturated variables. The 20 variables representing the motives for start-up were
justified because all the items loaded onto one of the identified components. The orthogonal varimax rotation was found suitable for the
factor analytic model since the method showed the adequacy of the data as indicated by the Kaiser-Meyer-Oklin measure of sampling
adequacy index (0.848), Barlett's test of sphericity (x2=6899.042; p=0.000), the anti-image correlation matrix, and the communality test.
The components use those variables of factor loading greater than 0.4. A scree test was also performed to confirm the number of factors to
be extracted, and thus, all six components were inducted as it was found appropriate to give better results. This study strongly believes that
the results are solid because the extracted factors are very similar to those found by previous researchers.

ScreePlot—
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Table 1: Varimax Rotated Component Matrix

Variables 1 2 3 4 5 6 Communal-
ity(h2)
To be respected by friends 0.917 0.936
To increase the status and prestige of my family 0.9 0.881
To have more influence in my community 0.884 0.908
To attain a more prominent place in society 0.877 0.91
To accomplish something and get praise for it 0.874 0.917
To learn more 0.877 0.94
To be technologically inventive 0.851 0.919
To design a product 0.834 0.871
To help folks like me 0.86 0.925
To help my community 0.842 0.918
To contribute to my family’s well-being 0.814 0.859
To have more personal/family flexibility 0.917 0.888
To alter my work style freely 0.899 0.882
To manage time 0.862 0.775
To provide security for my family, partner & myself 0.867 0.768
Desire for a large income 0.851 0.774
To take advantage of the opportunities that appeared 0.683 0.721
To make use of the opportunities and tackle challenges 0.589 0.693
in starting and growing a new business
To continue the family tradition 0.849 0.772
To follow the example of the person whom I admire 0.744 0.691
Percent of variance explained 42.909 11.327 10.638 8.644 5.874 5.354
Eigen values 8.582 2.265 2.128 1.729 1.175 1.016
Cronbach’s Alpha 0.976 0.96 0.953 0.908 0.8 0.551

KMO=0.848, Barlett’s=6899.042
Source: Computed from Primary data

4.3 Comparisons between genders in motives for start-ups

There is no major difference in the economic requirements and opportunities of men and women. The desire for high earnings, providing
security for oneself, spouse, and children, as well as taking advantage of and using the opportunities and challenges involved in ventur-
ing and growing a new business, were shared by men and women, but neither gender differed significantly in their importance as starting
factors. Regarding the requirement for approval, there are variations. Men were more likely than women to start a business for the following
reasons: gaining social standing, exerting greater influence in the community, earning the respect of friends, elevating the status and repu-
tation of one's family, and accomplishing something and receiving praise for it. The demand for personal growth differs significantly
between men and women. Men are more likely than women to come up with an idea, be inventive, be at the forefront of innovative
technology, and keep learning. Men and women differ significantly when it comes to welfare issues. Men are more likely to support those
in their community and from similar racial or ethnic backgrounds. Contrarily, women are more inclined than men to support the well-being
of their family. Independence differs significantly in two ways. Men tend to want more flexibility in their personal and family lives, and
they have a lot more freedom to change how they approach their jobs. Controlling one's own time, however, did not reveal any appreciable
gender differences. When it comes to role models, there are no gender-specific differences that are particularly remarkable when it comes
to carrying on a family tradition or imitating an idol. This data is shown in Table 2.

Table 2: Differences in motives leading to start-up between male and female entrepreneurs

Items Male Female t-Value
Approval 3.02 243 4.17*
To be respected by friends 3.13 2.50 4.39%*
To increase the status and prestige of my family 3.02 2.37 4.74%
To have more influence in my community 3.01 242 4.11%*
To attain a more prominent place in society 2.96 2.39 4.05*
To accomplish something and get praise for it 3.07 2.47 4.18%
Personal development 3.03 231 5.00%*
To learn more 3.18 2.51 4.43*
To be technologically inventive 3.65 3.18 3.60*
Designing a Product 3.77 3.19 4.43*
Welfare considerations 2.67 3.38 DL
To help folks like me 3.69 342 2.44%*
To help my community 3.73 347 2.40%*
To contribute to my family’s well-being 3.65 3.55 .90
Independence 4.34 4.29 .50

To have more personal/family flexibility 4.34 4.36 =27
To alter my work style freely 4.06 4.01 48

To manage time 4.06 391 1.42
Economic needs & opportunities 2.72 2.82 -.58
To provide security for my family, partner, and myself 2.50 2.29 1.51

Desire for a large income
To take advantage of the opportunities that appeared
To make use of the opportunities and tackle the challenges to be faced in starting and growing a business
Follow role models
To continue a family tradition
To follow the example of the person whom I admire
Source: Computed from Primary data
Significance level: *p<0.01: **p< 0.05
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Table 3: ANOVA on Family Economic Status

Sum of Squares Df Mean Square F Sig.
Between Groups 2685.043 2 1342.521 6.924 .001
Within Groups 61072.378 315 193.881
Total 63757.421 317

Source: Computed from Primary Data. *Significant at 5% level of significance

ANOVA was conducted to investigate whether family economic position has a significant effect on the establishment of indigenous busi-
nesses. The ANOVA test revealed that freedom between groups is 2 and freedom within groups is 315. According to the table, the value
of "f" at a significance level of 0.05 is 6.924. This demonstrated that the family economic situation has a considerable impact on the
entrepreneurial incentive scale. The second null hypothesis is therefore rejected. Thus, it has been demonstrated that the economic condition
of the family affects the initiation of an indigenous enterprise in several ways.

5. Suggestion and Conclusion

Motivational content influences new business formation among entrepreneurs and self-employed individuals. This study argues that there
are no universal causes for the formation of new businesses across gender. Researchers seeking a universal explanation for why entrepre-
neurs and self-employed start businesses will be disappointed. The result should not be shocking and unexpected, as there should be
common or typical reasons for starting a business. The diversity of people results in diverse viewpoints and decisions, demonstrating the
complexity and singularity of an individual. Cultures, traditions, religions, social environments, economies, and government policies vary
from region to region, as do the ethnicities of its inhabitants. This highlights the significant impact a role model can have on one's life,
especially in mentorship. It also suggests that people can be motivated by anyone successful, irrespective of their gender. Looking ahead,
it would be interesting to study how various mentorship models impact digital entrepreneurship as well as discover those traits of role
models that actively motivate entrepreneurs. Even though gender may not be a key factor influencing economic outcomes in some situations,
we acknowledge that socioeconomic status, ethnicity, and even geographical region can sharply impact people’s economies. Addressing
the multifaceted nature of inequality and disadvantage, future research would benefit from an intersectional approach that considers the
added complexity of multiple contributing factors. This may include studying how gender, along with other identities, such as race and
socioeconomic class, influences one's experience in the realm of digital entrepreneurship. Future academic investigations could focus on
analysing the correlation between digital entrepreneurship and other variables, such as age and level of education. Furthermore, there is
scope for research comparing the business environments of digital entrepreneurship and indigenous businesses. Absence of significant
gender differences in financial need implies that an equilibrium appears to have been reached concerning the Financial Security Factors -
income, health care, retirement - for both men and women. This trend may represent an advance toward more gender equality in an envi-
ronment that seems to be gradually erasing the boundaries of traditional gender roles. Governments and organizations dedicated to reducing
economic disparity of all sexes need to (actively) struggle for equality to improve economic opportunity. When all genders are receiving
the same education and training, it leads to economic growth and capital access. In such a world, in which opportunities are more uniformly
distributed, we may observe the revealing of latent preferences and different financial decisions by the sexes. The generalised disparity in
the influence of role models concerning both genders implies that individuals obtain inspiration from the success regardless of gender. The
media and educational interventions might contribute to mentorship programs by showing that successful mentors come from all walks of
life. Because the influence of role models is not substantially different by gender, there is an opportunity for those shaping policy to create
inclusive support systems. Similarly, the phenomenon of men and women differs in a variety of life aspects. Consequently, the formation
of new businesses was significantly influenced by gender in a variety of ways. Therefore, the result was not unexpected given the absence
of common business startup motivations. Without ignoring the most important factor, a family's financial stability correlates strongly with
launching a new business. We cannot deny that financial support is essential to the formation and growth of a business, and the most cited
obstacle to starting a business is a lack of capital. This study demonstrated that family economic status, categorised as poor, moderate, or
wealthy, influences the decision to start a business. Motivated entrepreneurs and the self-employed were hampered by their families' ina-
bility or insufficiency to finance a business. Considering these circumstances, substantial financial aid in the form of grants or loans is
necessary. Therefore, the government, various bodies, and entities should consider incorporating mechanisms for financing the potential
self-employed and entrepreneurs in starting a business into their interventions
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